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ABSTRACT

 This study aims to prove the effect of Corporate Social Responsibility
, Functional Brand Image, Affective Brand Image dan Customer Brand 

Loyalty This type of 
research is causal research with quantitative approach. This study using 
purposive sampling approach, which is a sampling technique based on the 
consideration or personal judgment of researchers associated with the 
characteristics of the population according to the research sample. The
characteristics are respondents in the age range of 18 years and above, and 
has the frequency of staying at the Mercure Hotel Grand Mirama Surabaya at 
least 2 times in the past year.

Respondents in this study amounted to 250 people. The analysis in this 
study using a model of SEM (Structural Equation Modeling) and processed
using SPSS software version 16.0 for Windows and AMOS version 20.0 for 
Windows for testing Measurement and Structural Model. The result of this 
study indicate that 1 from 5 hypothesis were not supported such as the effects 
of Affective Brand Image on Customer Brand Loyalty.

The results of this study indicate that 4 of 5 hypotheses supported, 
namely Corporate Social Responsibility (CSR) affect Functional Brand Image, 
Affective Brand Image, and Customer Brand Loyalty. Meanwhile, Functional 
Brand Image has an effect on Customer Brand Loyalty. In addition, there is 
also 1 unsupported hypothesis that Affective Brand Image does not affect the 
Customer Brand Loyalty.

Keywords: Corporate Social Responsibility (CSR), Functional Brand Image,
Affective Brand Image dan Customer Brand Loyalty.
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